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‘Rehab’ Party Promo Augments Database

By Mickey Alam Khan

An online campaign that started last
month for the Hard Rock Hotel & Casino
Las Vegas has already added 5,000 names
to a database of more than 70,000.

The summer-long effort seeks to attract
customers to the hotel’s Rehab pool party on
Sundays using a dedicated Web site, e-mails,
affiliate marketing, links and viral marketing.
Boutique agency IdeaWork Studios, Santa
Barbara, CA, is han- ___
dling the account.

“The overall goals
are to promote the &
event to get people
to come to Rehab
and to make sure that
the people who are
planning a trip to Las
Vegas include Rehab
in their travel plans,”
said IdeaWork pres-
ident Jay Schwartz.

Rehab is free to
hotel guests. For those b
staying elsewhere, the day’s fee is $30 for
men and $20 for women. The online effort
is geared at convincing those visiting Rehab
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Links from the site at www.hardrock-
hotel.com as well as www.napkinnights.com,
www.vegas.com and www.humanevents.us
— sources for Vegas happenings — drive
traffic, too.

Schwartz, whose agency also handles
Glencoe/McGraw-Hill and City National
Bank, expects the campaign will most like-
ly run through Labor Day.

“We anticipate doubling the size of the
database in another few weeks,” he said. B

Visitors looking to register
must provide their e-mail
addresses, which is done
with the understanding
that they will receive
promotions, updates and
news from the hotel
unless they opt out.

motions from Hard Rock
Hotel unless they opt out.

Rich in media, the site offers music,
games and a gallery of Rehab guest pho-

to stop by the casi-
no, several restau- f
rants and even
book a stay at the
hotel in the future.

A specific site at
www.rehablv.com
was created for the

ey

$5,000 Miss Firecracker & Mr. Explosion
ard body competition* s

Red, White &
Bre
X" July 3rd

Marsichont - 0.5 Oy Duy (el i Deats and dowm lempso punk)
4 Secity Bay [sexy teepy houss and uieen hip hosl

HARD'ROCK HOT

tos to registrants. Rehab
visitors also receive a
special code that they
| enter online to access
more content and cus-
tomizable games.
E-mails every other
week to the Hard Rock
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campaign. Visitors who want to register
must submit their e-mail addresses. This is
done with the understanding that regis-
trants will receive news, updates and pro-

Hotel events database of 60,000-plus and a
viral marketing functionality on the
RehabLV.com site support the database-build-
ing measures. An e-mail so far has been sent.




